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POLICY 

This Policy regulates the use of all forms of the name "Thomas Jefferson University, the logotype featuring Thomas Jefferson's image, other forms of the words "Jefferson" and "Jeff," and other new and existing names, slogans, designs, and indicia of origin (collectively, "Trademarks") (Attachment A), including website or a domain name usage. 

PROCEDURE 

Trademark Use Committee 

The Trademark Use Committee (the "Trademark Committee") is charged with implementing, reviewing, and enforcing the University's Trademark Policy as well as developing and refining the University's graphics standards manual and the University's style manual. The Committee members and the Committee Chair are appointed by the President and serve staggered terms of two to four years, with re-appointment at the discretion of the President. The Committee consists of one (1) representative from each of the following: the President's Office; the Office of Marketing, Public Relations and Communications; the Office of University Counsel; the Jefferson Medical College; the College of Health Professions; and the Jefferson Faculty Foundation. The Committee meets as required by the Committee Chair, but in no event does the Committee meet less than six times per fiscal year. 

Procedures for Application and Approval 

1. Guidelines for Use of Existing University Trademarks 
Except as noted below, any individual or entity that seeks to employ a University Trademark must complete a Trademark Use Request Form (Request Form) (Attachment B). A sample of the applicant's proposed use of the University's Trademark should be attached to the Request Form. 

(a) The following uses of a University Trademark must be approved by the Trademark Committee:

  Any use of a University Trademark by an outside individual or entity (external User) 

  Any use of a University Trademark in conjunction with a name, slogan, logotype, etc. of any outside individual or entity 

(b) The following uses of a University Trademark must be submitted to the Trademark Committee, but may be administratively approved:

  Use of a University Trademark by a faculty member, student, or committee (internal User) (e.g., newsletters, flyers, bulletins, and promotional material) 

  Use of a University Trademark on materials to be printed by an unapproved outside vendor 

(c) The following uses do not require the approval of the Trademark Committee: 1
  Use of a University Trademark on stationery, business cards, and other business documents by the University, a College, or operating unit within the University (i.e., physician practice group, department, division) (e.g., internal forms, paychecks, Requests to Purchase); 

  Use of a University Trademark on official publications of the University or a College (e.g., Course Catalogues, Alumni Directory); 

  Use of a University Trademark on course materials; or 

  Use of the University's name, but not its logotype, by a faculty or staff member to identify him/herself (e.g., "John Doe, Professor of Medicine, Thomas Jefferson University).

Approved Users will be informed in writing of the decision regarding their application. Use of the University Trademark by an internal User may commence once written approval has been received. In addition to written authorization, approved external Users will be given a copy of the University's graphics standards and style manual, as well as a written license agreement. An external User may commence authorized use of the relevant Trademarks only after signing and returning the agreement to the Trademark Committee. 

An applicant may appeal the denial of his/her request only if s/he has additional information to present on appeal. The Trademark Committee shall rule upon all appeals. If the Committee denies a request, the applicant may not use the requested Trademark. 

_______________________________
1. Approval of the Trademark Committee is required if an unapproved outside vendor is to be employed and/or the University's Trademark is being used in conjunction with the name, slogan, logotype, etc of any outside individual or entity. 


Each User must complete and return an annual questionnaire (Attachment C) concerning the status of its use of the Trademark. Each questionnaire must be accompanied by a representative sample of the use of the Trademark. 

2. Guidelines for the Development of New Names, Slogans, Designs, and Logotypes employing a University Trademark 

Any individual or entity, either internal or external to the University, that seeks to employ a University Trademark in the development of a new name, slogan, design, logotype, etc. (e.g., center, institute, or program name) must make application to the Trademark Committee by completing a Request Form. Decisions regarding whether to register any particular trademark will be at the discretion of the Trademark Committee.

Enforcement 

Any User who has failed (1) to submit a Trademark Use Request Form, (2) to abide by the University's graphics standards manual or the University's style manual, (3) to submit an annual usage report, or who has (4) used any Trademark in a manner inconsistent with, or beyond the scope of the authorized approval shall be in violation of the University's Trademark Policy and subject to immediate sanctions at the Trademark Committee's discretion. No uses of a University Trademark will be grandfathered under this policy. All current Users of a University Trademark are subject to review by the Committee at its discretion and may be subject to sanctions by the Committee at its discretion. Any User declared by the Committee to be in violation of the University's Trademark Policy must cease and desist all uses of a University Trademark upon demand by the Committee. 

The Office of University Counsel and the Trademark Committee represent the University's interests in connection with unauthorized uses of the University's Trademarks by third parties, and will be guided in their actions by the standards embodied in this Policy and principles of trademark law.
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